
Join Us At Th e
2014 Annual Twin Cities Chapter
SCC Golf Outing
It is time to announce the Annual TCCSCC Golf Outing for 
2014 to be held at Bunker Hills Golf Course.  Th e event will 
include 18 holes of golf including a cart, as well as a dinner 
and prizes following the conclusion of the 18 holes.

Monday June 23rd, 2014

Location:
Bunker Hills Golf Course
Highway 242 and Foley Blvd. 
Coon Rapids, MN 55448
Phone: 763-755-4141
Click here for map.

Format:
Four Person Scramble
Make your own foursome or we 
will team you up

Agenda:
10:00-11:30 Registration
Noon SHARP Tee-Off 
(Shotgun Start)
6:00 Dinner
Prizes and awards to follow dinner

Cost:
Golf and Dinner including cart and prizes: $125.00 
Dinner Only: $45.00

RSVP:
Contact Phil Leith at (763) 269-2399 or pleith@leithsourcing.com 
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SCC Twin Cities Chapter Chair Chat
Hello again Twin Cities Chapter Members!

It seems like I just dashed off  the last “chair chat” but the calendar and 
Chad both tell me it has been 3 months, so I guess that must be true. I 
hope you’re all enjoying the warm (if a bit rainy!) weather aft er our long, 
cold Minnesota winter. If you’re a golfer, or just like to treat yourself to 
some extra frustration in a beautiful environment (J), I hope you’ll come 
out and participate in the Annual TCCSCC Golf Outing, coming right 
up on June 23rd. Big thanks go out to Steve Beauchaine and Phil Leith 
for their expert coordination of this event again this year.

We’ve had some great meetings this past Winter and Spring: most nota-
bly Dr. Marna Ericson’s talk in March on skin imaging and hair growth 
dynamics got rave reviews, for having material that was both interesting 
and beautiful. We held our fi rst annual “Tax Relief/Member Apprecia-

tion Meeting” in April, with free admission to SCC members. Unfortunately our scheduled speaker was ill and 
unable to attend, so yours truly stepped in with a presentation on “Th e Science of Skin Care in Healthcare”. At 
our fi nal regular meeting of the year, we were pleased to host Liz Streland, one of our Area III Directors. Th is was 
held at the restaurant and sake brewery Moto-I in Minneapolis, and featured a tour of the brewery along with a 
yummy buff et.

Looking ahead to the Fall, we will be returning to our “Boat Cruise” this year in September, with a twist: this year 
we will be cruising the Mississippi, on “Th e Paradise Lady” out of Minneapolis. It’s a beautiful boat, and should 
make for a lovely venue for our poster presenters. So, please mark your calendars for the SCC Boat Cruise on 
September 16th, and look for more information to follow shortly, along with a call for posters!

Also this Fall, we are planning to have Dr. Anna Langerveld from Gene Markers LLC present a short course on 
genomics and its potential application in personal care. Again, stay tuned for more information on the date and 
time of that event.

Finally, it’s time for us to start looking for members who might be interested in serving as Chapter Offi  cers in 
2015! You’ll be seeing a message from our Secretary, Justin Steinke on that subject shortly, but I just wanted to 
plant the seed that this is a great opportunity to get more involved in the local SCC, and share your talents and 
ideas with the organization!

For now I will close and wish you all a wonderful, happy and healthy Summer!

Cheryl Littau
2014 Twin Cities Chapter SCC Chair



Mark your Calendar!
MEETING DATES 2014

JUNE 23, 2014
Annual TCC SCC Golf Event
Location: Bunker Hills Golf Course, Coon Rapids, 
MN

JULY, 2014
No TCC SCC Meeting

AUGUST, 2014
No TCC SCC Meeting

SEPTEMBER 16, 2014
TCC SCC Poster Boat Cruise
Location: TBD

OCTOBER 21, 2014
TCC SCC Meeting
Location: TBD

OCTOBER 27-30, 2014
28th IFSCC Conference - Paris, France 
For more information: www.ifscc2014.com

NOVEMBER 18, 2014
TCC SCC Meeting and Offi  cer Installation 
Location: TBD

DECEMBER 11 and 12, 2014
2014 SCC Annual Scientifi c Meeting and Showcase
Location: New York Hilton Hotel, NYC

DECEMBER 16, 2014
Twin Cities Chapter Holiday Party
Location: TBD
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In the Twin Cities SCC Region:
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Lisa Hilson I 800.665.3087
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Kemin Industries, Inc. 

© Kemin Industries, Inc. and its group of -companies 2014. All rights reserved. ®™ 

Natural plant technologies providing 
active benefits, as well as safe 

delivery technology to skin, hair & 
color cosmetics.

personalcare@kemin.com
www.kemin.com/personalcare

by PERRY ROMANOWSKI on 06/06/2014

It seems every year one of the big cosmetic raw material companies introduce a new ingredient that will “revolu-
tionize” the cosmetic industry. But in the last 20 years, I can’t name a single ingredient that actually has changed 
things signifi cantly. In fact, with only a few exceptions, cosmetics and personal care products haven’t changed 
much in the last 20 years at all.

Th is got me wondering…why?

Here are 5 reasons

1 – Wrong focus.  Cosmetic raw material companies focus on solving the problems of cosmetic chemists. Th ey 
don’t focus on solving the problems of consumers. Th ere is a disconnect here. Consumers do not care about 
new emulsifi ers, new thickening systems, or new delivery systems. Th ey care about the end results. If you don’t 
change the end performance of the product, you haven’t really made a new product that a consumer will care 
about.

Th is reminds me of the same problem amateur magicians face. Good magicians know innumerable ways to have 
someone pick a card, make it disappear and make it reappear somewhere else. But while the way they do it might 
be diff erent to the person being entertained it is exactly the same trick. People don’t care how the trick is done. 
Th ey just like the trick. Similarly, people don’t care how their cosmetics are made, they just care about how the 
product performs.

2 – Money.  Raw material suppliers do not like to speculate. No business really does. Th ey only want to make raw 
materials that are going to sell and for the biggest companies, they want materials that are going to sell in really 
big quantities. Th is means they do not look at the most novel ingredients. Th ey look at things that are already 
selling and try to make minor improvements on them. It’s a good strategy but one with little chance of leading to 
breakthrough ingredients.

3 – Resistance to change.  Th is is related to money. Since it costs lots of money to build chemical factories, com-
panies are more inclined to produce materials similar to what they already have. Th ey do not want to invest in 
new reactors or safety measures if they don’t have to. So, unless someone can prove that an ingredient is going to 
work and going to get widespread acceptance, chemical companies will not invest the money required to make 
the new ingredient. It’s easier to just take the equipment they already have and make only ingredients that work 
with their current equipment.

5 Reasons Th ere are not Better
Cosmetic Raw Materials
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4 – Regulatory problems.  Perhaps one of the biggest impediments to the creation of new, novel cosmetic ingre-
dients is the regulatory climate. It costs lots of money (>$100,000) to do all the testing required to register a new 
raw material. Gone are the days when a chemist could synthesize a material in the lab, test it out on hair tresses, 
and launch to the waiting cosmetic chemists. Now, companies have to register, do certifi cation testing, safety 
testing, have market research data, and be able to provide claims support to fi nished goods manufacturers. It’s 
little wonder why new materials aren’t launched.

5 – Animal testing.  A related problem is that of animal testing. New raw materials require animal testing. With 
so many companies in the cosmetic industry against animal testing (and governments against it too) there is 
pressure against introducing anything new. Companies like L’Oreal or P&G who use new raw material are fre-
quently bashed by consumer groups or other marketers for supporting cruelty to animals. It’s not fair and these 
companies mostly brush it off  however, raw material suppliers have to consider the stigma of animal testing 
whenever they launch something new.

What needs to change?
Th ere is still lots of room for improvements in cosmetic raw materials, particularly in the areas of polymers and 
silicones. Unfortunately, established chemical companies are disinclined to take the risks and small chemical 
companies will be hampered by legislation and the incredible cost of introducing a new raw material to make any 
signifi cant improvements.

Don’t look to the chemical companies for the signifi cant new raw materials. Instead, look to Universities and 
people studying the fi eld of Biomimicry. Th at’s our best hope for truly innovative ingredients.

http://chemistscorner.com/5-reasons-there-are-not-better-cosmetic-raw-materials/

5 Reasons Th ere are not Better
Cosmetic Raw Materials (continued)



Pictures from the May Meeting at Moto-I



Pictures from the May Meeting at Moto-I (cont.)
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Cosmetics & Toiletries Summit





Naturally Kiawah Symposium - SC Chapter

Good looking,
looking forward.
www.evonik.com/personal-care

Naturally Kiawah Symposium
Kiawah Island, SC 

September 24 - 26, 2014

Special Events
Sept. 24 - CEP Course

Sept. 24 Evening - Cocktail Reception & Supplier Showcase
at Turtle Point Country Club

Sept. 25 - Full Day Technical Seminar
Sept. 26 - Annual Golf Outing at Turtle Point

Spa Treatment at the Sanctuary

for additional information
Michelle Linscott - Michelle@xytrus.com

Michael Licciardello - mlicciardello@gracemg.com

WWW.LEITHSOURCING.COM
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